
COMMUNITY SERVICE
As a real estate agent, it’s 
safe to say you understand 
the importance of setting 
great first impressions 
and maintaining a positive 
professional image. 

But of course, succeeding 
in your profession requires 
far more than simply closing 
deals and connecting 
with clients. You’ve got to 
focus your attention on 
the community as a whole. 
Engaging in service activities 
not only benefits those you 
serve but also adds huge 
value to your real estate 
business. 

With that in mind, the Patten 
Title team has put together a 
list of benefits that come with 
being more active in your 
neighborhood, along with a 
few ways to get started.
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Continued

BENEFITS OF GETTING MORE 
ACTIVE IN YOUR NEIGHBORHOOD
According to the U.S. Chamber of Commerce, 80% of small businesses make 
giving back to their local community a key part of their mission. By doing the same 
and getting involved in your community, you can accomplish many things, such as:

BUILDING TRUST AND CREDIBILITY
One of the biggest perks of engaging in community service is that doing so helps 
you establish yourself as a trustworthy and credible entity among residents. 

By actively participating in initiatives that aim to improve the city, you 
demonstrate your commitment to its well-being beyond simply making sales. 
If people see you genuinely invested in making a positive difference, they’re 
more likely to trust you with their real estate needs. 

That kind of trust can translate to increased referrals and repeat business. 
People who trust you are also more likely to turn to you with questions about 
complex topics like title commitments, closing costs, and market trends. 
Remember, you don’t have to tackle these topics alone. Patten Title provides a 
wealth of free tools and resources for agents that you can use to better serve 
your clients and earn their trust. 

FORMING STRONG CONNECTIONS
Community services provide plenty of worthwhile chances to connect with 
people on a personal level. Whether you’re volunteering at a local shelter, 
participating in a charity event, or organizing a neighborhood clean-up, you’ll 
have the chance to interact with people in more meaningful ways. 

https://pattentitle.com/
https://pattentitle.com/
https://www.uschamber.com/small-business/new-survey-shows-most-small-businesses-prioritize-giving-back-to-their-local-communities
https://www.realtrends.com/articles/opinion-why-real-estate-agents-should-serve-their-community/
https://pattentitle.com/blog-posts/demystifying-title-commitments-for-texas-real-estate-agents-a-comprehensive-guide/
https://www.earthday.org/7-steps-to-hosting-a-successful-cleanup/


STANDING OUT
These days, you’re most likely facing more competition 
than ever, and that means finding ways to stand out 
from the crowd is critical. Your competitors are probably 
already doing things like running social media ads, 
posting regularly, and canvassing neighborhoods. 

These are good ways to earn new business, but they 
are also things that everyone does. How many of your 
competitors are rolling up their sleeves and helping solve 
real neighborhood problems? Not many. By incorporating 
community service into your brand identity, you’ll attract 
socially conscious clients and set yourself apart as an 
ethical professional. 

BOOSTING TEAM MORALE
If you’re running a real estate brokerage or have a team 
of agents working under you, involving them in your 
community service activities has several benefits. For 
one, participating in volunteer projects together fosters 
a sense of camaraderie and teamwork among your staff, 
leading to a more positive work environment.

More ideas

On top of that, engaging in meaningful activities 
outside of work can boost employee enthusiasm and job 
satisfaction rates, ultimately improving productivity and 
retention. As such, you’ll want to make giving back a top 
priority and use these tactics to draw in the best and 
brightest agents in your area. 

FULFILLING YOUR SOCIAL 
RESPONSIBILITY 
Beyond the business-centric benefits, engaging in 
community service is simply the right thing to do. As a 
real estate professional, you have a unique opportunity 
to leverage your resources and knowledge to positively 
impact the neighborhoods you operate in. With that said, 
whether it’s supporting local schools, sponsoring sports 
teams, or assisting with affordable housing initiatives, 
your efforts can have a lasting impact. 

SPONSOR A SPORTS TEAM
By sponsoring something like a local Little League team, 
you can get your brand logo and contact information in 
front of hundreds of people. These sponsorships are often 
pretty affordable and could potentially earn you some 
new clients.
 
Most importantly, though, you’ll be helping children buy 
essential gear and make memories playing their favorite sport. 

ORGANIZE A CLEAN-UP
Get involved in clean-up efforts to beautify and improve 
areas where you conduct business by scheduling and 
setting up events where you and your team, along with 

local leaders, volunteer to pick up litter, plant trees, or 
maintain public spaces. 

ADVOCATE FOR AFFORDABLE 
HOUSING
Connect with local leaders, donate to housing 
advocacy groups, and become an ally to those who 
need more opportunities to acquire affordable living 
accommodations. By working to make housing more 
affordable and accessible, you fight for those who can’t 
fight for themselves, demonstrating your genuine interest 
in things other than just growing your business. 

Ways to get more involved:
Now that you know why you should get more involved in your neighborhood, let’s shift our attention to ways you can do 
more for the neighborhoods you serve:

https://www.indeed.com/hire/c/info/team-building-tips-and-activities-to-boost-employee-morale-and-engagement?gad_source=1&gclid=Cj0KCQjwwYSwBhDcARIsAOyL0fh7cyBP7EPyM07mAFnSLk3KH79DURcrjMoFiGIsy3Ia5XkW3LXRubEaAh3YEALw_wcB&aceid=&gclsrc=aw.ds
https://www.earthday.org/7-steps-to-hosting-a-successful-cleanup/


HOST AN EDUCATIONAL SESSION
Host educational workshops for first-time homebuyers or individuals interested in real estate investing. Share your 
knowledge and expertise on topics such as the home-buying process, mortgage options, and market trends.
 
Make sure to collect the contact information of every attendee so you can add them to your lead nurturing campaigns. 
If even a few turn into clients, your efforts will deliver a huge return!

ATTEND LOCAL EVENTS 
Sponsor or participate in community events like fairs or festivals, whether by setting up a booth or sponsoring a specific activity, 
to engage with event participants. Actively participating in these events gives you new opportunities to acquire clients.
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Whatever you do, get involved!
Did you know that there are nearly 15,000 non-profit organizations in the greater Austin Metro area alone? This means 
there are plenty of ways you can get involved, regardless of where you are location or the causes you want to support.

At the end of the day, don’t overthink community service. Just go out there and get more involved. Committing a few 
hours of your time and knowledge can make a huge impact on the lives of others and raise awareness for your business. 

For more tips on how to grow your real estate business, download Patten Title’s free guides.

https://www.nerdwallet.com/article/mortgages/first-time-home-buyer-class
https://www.causeiq.com/directory/austin-round-rock-georgetown-tx-metro/#:~:text=There%20are%2014%2C913%20organizations%20in,have%20assets%20of%20%2449%20billion.
https://pattentitle.com/blog-posts/spring-forward-maximize-your-real-estate-business-with-patten-titles-comprehensive-guides/

